TABLE II 


PERCENT COALS REMOVED - PHILIP MORRIS BRANDS 

Brand 

Average Value For Period 
March Through September, 1974 

Marlboro 100 

28 

Marlboro 85 

37 

Marlboro 80 

38 

Marlboro Lights 

32 

Parliament 100 

32 

Parliament 85 

46 

Parliament 80 

40 

Virginia Slims 100 

36 

Virginia Slims lOOM 

39 

Benson S Hedges 100 

33 

Benson § Hedges lOOM 

36 

B § H Multifilter 85 

45 

B § H Multifilter 85M 

51 

Philip Morris 70 

14 

Philip Morris 85 

12 

PERCENT COALS REMOVED 

- COMPETITIVE MANUFACTURERS 

Brand 

Average Value For Period 
March Through September, 1974 

REYNOLDS 

Winston 85 

29 

Salem 85M 

55 

AMERICAN 

Pall Mall 100 

56 

Tareyton 85 

54 

LORILLARD 

Kent 85 

37 

True 85 

32 


LIGGETT g MYERS 

L § M 85 39 

Lark 85 32 


BROWN § WILLIAMSON 

Viceroy 85 63 

Raleigh 85 53 
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